2 CME Group

ACMEChicags Board of Trace/NYMEX Sompany

Daily Livestock Report

Vol. 8, No. 64/ April 6, 2010

Market Comments

Livestock futures have been buoyed in recent
weeks by reports of tight supplies and hopes that meat de-
mand has begun to recover from the damage inflicted by 1040
the recession. In the case of pork, it also helps that the product
no longer is linked to fear mongering talk of global pandemics.
Overall, end users appear to be in a notably better mood than they
were a year ago. Plenty of challenges remain but, at least for the
moment, a sense of normality appears to be returning in the mar-
ketplace, with retailers and foodservice operators preparing for the 1000
warmer weather and the return of grilling season. For some, how-
ever, there is also sticker shock giver higher protein prices across
the board and the outlook for ever higher prices going into the
high demand time of year.
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One indicator of the improving mood in the market is the
most recent survey from the National Restaurant Association.
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point it has been since September 2007 and well off the bot-

tom established during the fall of 2008. While the industry re- SAME STORE SALES GROWTH - EXPECTATIONS 6 MONTHS OUT
mains in contraction mode, the restaurant performance index has 60% 1

been steadily improving in the last 12 months. The March 2010
survey covered some 484 respondents across several segments of
the industry and for the most part they expect same store sales to
improve in the coming months. According to the survey, 44 per-
cent of the respondents indicated that they expect that six months 30%1
from now same store sales will be higher than the previous year
(see bottom of chart for breakdown by segment). The expectation
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for higher sales can be seen across the board, with most of the 10%1

gains coming from sectors that were hit especially hard by the -

recession, such as the fine dining concept. This is an important Family | Casval | o pring | Limited Quick
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component, espemally for beef prices. Cattle prices struggled for B riaer saves| a2 p— o o po

much of 2009 in part because packers were not able to put more Blower Sales | 16% 6% 0% 6% 25%

money on middle meats (steak cuts). We would propose that the o ions- Feb2010vs Feb 2005, Tracking Survey Responses by Indusiry
improvement in fine dining sales should be a good barometer as to  Sgment. Source: National Restaurant Association
how middle meat prices fare in the coming months.

While the recent NRA survey likely adds to all the bullish sentiment in the market, it also provides some sobering in-
sights. The overall index may be improving but the customer traffic indicator declined for the third consecutive month. This
could be due to short term weather events but it also reflects the realities of 9.7% unemployment rate. It is that number which
should temper some of the high flying expectations for the US restaurant industry (and protein prices) in 2010.
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The Daily Livestock Report is published by Steve Meyer and Len Steiner. Please forward to others that may benefit from this information.
To subscribe/unsubscribe visit www.dailylivestockreport.com.

Disclaimer: The Daily Livestock Report is intended solely for information purposes and is not to be construed, under any circumstances, by implication or otherwise, as an offer to sell or a solicitation to buy or trade any
commodities or securities whatsoever. Information is obtained from sources believed to be reliable, but is in no way guaranteed. No guarantee of any kind is implied or possible where projections of future conditions are
attempted. Futures trading is not suitable for all investors, and involves the risk of loss. Past results are no indication of future performance. Futures are a leveraged investment, and because only a percentage of a con-
tract's value is require to trade, it is possible to lose more than the amount of money initially deposited for a futures position. Therefore, traders should only use funds that they can afford to lose without affecting their life-
style. And only a portion of those funds should be devoted to any one trade because a trader cannot expect to profit on every trade.
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